
Correction to: A novel adaptable approach 
for sentiment analysis on big social data
Imane El Alaoui1,2*  , Youssef Gahi3, Rochdi Messoussi1, Youness Chaabi1, Alexis Todoskoff2 
and Abdessamad Kobi2

Correction to: �J Big Data (2018) 5:12  
https​://doi.org/10.1186/s4053​7-018-0120-0

The authors note a correction to the article [1]. Table 5 of the original article is incom-
plete. Few percentage values are missing. This article presents the corrected version of 
Table 5.
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